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Business to People

Since it is hard to determine if a follower is a dental professional or
a consumer - the approach of our social media accounts is to offer
a communications level that works for both.

That’s why we communicate: Business to People.






Topics for social media
communication

All communication on social media should be connected
to one of the four TePe topics:

® Brand and company
® Health and education
® Qur products

® Sustainability

How you communicate different topics
can vary between channels,
depending on what the
target group is.
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Yellowis the
new green!




Recommended image/video
specifications

e Organic & Paid IG

e Image 1080x1080 (1x1)

e \/ideo 1080x1350 (4x5)

e Stories 1080x1920 (9x16)

e Organic FB

e Image 1080x1080 (1x1)

e \/ideo 1080x1350 (4x5)

e Paid FB

e Image 1080x1080 (1x1)

* Feed video 1080x1350 (4x5)
e Stories 1080x1920 (9x16)

* In-stream 1920x1080 (16x9) or 1080x1080 (1x1)
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Text and caption recomendations

f

Organic Post
The ideal length for a organic post
on Facebook is 1 to 80 characters.

Sponsored Facebook Posts
Every Facebook ad needs three
types of content: a Headline, Main
Text, and a Description.

® Headline: The first text people
read should be 5 words.

® Main Text: The snippet above

your image or video, is 14 words.

® Description, the text that lives
directly below your headline,
IS maximum 18 words.

Organic Post

The ideal length for an organic post
on Instagram is 138 to 150
characters

Sponsored Instagram Posts
Instagram recommends keeping the
captions on sponsored posts under
125 characters.

T

Organic and paid updates
The ideal length for post on linkedIn
IS maximum 25 words.

*source Hootsuite



Emojis

Emojis

Our recomendation is to use emoijis for a more personal feel and to boost

engamement, but use them wisely. Use your common sense when you choose
emoijs for your posts.

Emojis must relate to the subject we communicate.

e Use a limited amount of emojis in your post (1-3)
e Emojis do not replace text.
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Hashtags

Including hashtags in your posts means taking part in a conversation happening on

that social media platform. And most importantly, it makes your posts visible in that
conversation.

e Use our TePe brand hashtag #healthysmilesforlife, #achoicethatmatters and #tepe
in all posts.

e Don’t string too many words together. The best hashtags tend to be relatively
short and easy to remember.

e Use between 3-7 hashtags on your post.

tepeuk el Depe_Sweden

1 | 2 s o e I
I,"‘I'i!"! I;Ir!

Qv A

200 visningar - Gillas av _stu_turn_

tepeuk In March we will be focusing on World Oral Health 0 Q ? m
Day! Today's tip is to drink water whenever you're thirsty,

especially between meals or when drinking to hydrate ﬁ‘ Gillas av manakyoung och 50 andra

during physical activity. Remember that sports drinks )

contain a lot of sugars which produce acid, which means tepe_sweden UL pa Tur? Tere Easymck™ rengor enkelt

the teeth are at risk for both decay and erosion. mellan tanderna nar du ar pa sprang. Tillverkas | Sverige
#tepe #healthysmilesforlife #WOHD20 samrad med tandvandsexpertis

#uniteformouthhealth

#tepe Shealthysmilesforiife
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Best practice different types of content

Stories (How to get more
views on stories)

e Add an engagement-driving sticker to your first story,
for example a question sticker or quiz sticker

e Share exclusive content on |G stories and mention in a
post, i.e “head to our stories for a special treat”

e Try different things each time you post on stories. Don’t
use the same type of content every time you post on
stories.

e Analyze stories to see what’s working and what’s not.

e \Visual guidelines are the same for Stories as for feed posts
(see page 6)

N

for ugly sweaters

Swipe to see our
most festive ones!

Skicka meddelande
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Which one is
your favorite?

Colorful EIf

Blinking Christmas tree

Gingerbread cookies

Criminal snowman

Skicka meddelande
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TePe Nordic AB

Registrera dig kostnadsfritt till TePe Share Webinars
-f | for det senaste inom tandvard:

www.tepe.com/global/tepe-share/tepe-share-webinars/
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tepe_global

1Gemensamma 2546 Foljare 36 Foljer  Forslac

Audit your followers
once a year

e Make sure you don’t have inactive or spam followers,
therefore you should audit your followers.

e A smaller, more engaged community is often better for
driving qualitative results.
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@ vanja_wikstrom 7) vanja_wikst
"'47/ Betalt samarbete med tepe_sweden | (w Betalt samarb

Sodermalm

835 gilla-marker
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klimatsmarta TeP:
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Influencer marketing
guidelines

Consider the three R’s of influence

- Relevance: a relevant influencer shares content relevant to your business and industry.
They need to have an audience that aligns with your target audience.

- Reach: is the number of people you could potentially reach through the influencer’s
follower base. Remember! A small audience can be effective, but you need to make sure
there’s enough of a following to align with your goals.

- Resonance: the potential level of engagement the influencer can create with an audience
relevant to your brand. Bigger isn’t always better. A huge follower base is meaningless if those
followers aren’t interested in your offer. Niche influencers, on the other hand, can have very
dedicated and engaged followers. So, choose influencers who share the same values as TePe.

e Compile a short list of influencers

e Do your research

e Reach out privately and personally (if not through an agency)
e Collaborate with your influencer to develop effective content
e Measure your results









